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DATASSENTIAL

INNOVATE QUICKER. SELL SMARTER. GROW FASTER.

Industry Insights

Library of presentation-ready intelligence

’Menu & Consumer Trends

Personalized and data-driven innovation and defense

yChain Benchmarking

Com petitive intelligence and monitoring

Sales Intelligence

Sales prospecting and monitoring
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Economic challenges
aside, consumers overall

still have a positive outlook
heading into 2026.

>9%

OF CONSUMERS ARE
FEELING OPTIMISTIC
\ HEADING INTO 2026
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Month

Nov-24
Dec-24
Jan-25

Feb-25
Mar-25
Apr-25
May-25
Jun-25
Jul-25

Aug-25
Sep-25
Oct-25*
Nov-25

CONSUMER PRICE INDEX - FOOD

Food Inflation

2.38
2.91

2.50
2.61

2.96
2.76
2.88
2.97
2.87
3.19
3.11

2.82
2.65

AH Inflation

1.57
1.77
1.93
1.90
2.42
2.01
2.23
2.38
2.16
2.68
2.69
2.21
1.94

AFH Inflation

3.65
3.62
3.38
3.68
3.79
3.89
3.85
3.83
3.91
3.93
3.73
3.72
3.66
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ENTREE PRICE

Entrée

Steak
Shellfish
Fish
Beef
Chicken
Pork

Burger

Menu
Price

$ 17.59
$17.50
$ 16.95
$ 15.00
$ 14.50
$ 14.50
$ 13.99

PCYA
+4%
+3%
+5%
+2%
+4%
+47%
+47%
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of operators agree with the statement:
rices, but we try to balance
y the overall experience.”
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53%

OF CONSUMERS AGREE

“l can’t afford for
prices to go up
any more — I'm

already stretched

to my limit.”

DEMOGRAPHIC DIFFERENCES
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ENTREE # OF ITEMS ON MENU

18
13

2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025

Chicken
Beef
Pork
Shellfish
Fish

Steak
Burger
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SEAFOOD ENTREE LTOs

223 227
216 208 207

134
121 123

110 101

2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025
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rs think it’s

‘more im portant to
attract new guests and
win back lapsed

customers.

(¥
of operators:ithimk i

m ore important to
satisfy and retain
current customers.
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MARINER'S SEAFOOD BOIL

A Maine lobster tail,a dozen shrimp,snow crab RED LOB
legs,corn,and red potatoes. Served in a hot RS H
shake-and-serve bag with your choice offlavor.




oA

of consumers saytheyare becoming
more selective about where they
spend their money on food in 2026.

@ DATASSENTIAL



Fish, Lobster Bites & Fries - $5.99

One Batter Dipped Fish fillet and five
Lobster Bites, served with your choice of
classic side and hush puppies.

VALUE 75% kxkkkk
DRAW 58% k%
UPI 63% ko kkk




Captain's Seafood Platter $14.99

Two pieces of Hand-Breaded Catfish, five
Butterfly Shrimp, two Stuffed Crab Shells, and
Popcorn Shrimp. Served with your choice of
two classic sides and hush puppies.

SEAFOOD KITCHEN

@ DATASSENTIAL




MISO GLAZED
SALMON
DINNER
SPECIAL

@ DATASSENTIAL




CAMPFIRE SHRIMP SKILLET - $10.99
Grilled shrimp and andouille sausage with campfire
seasoned sweet corn on the cob and red skin potatoes
cooked in a tasty buttery broth and sealed in foil to lock
in the flavor.




VALUE - BY THE NUMBERS - UNDER S5

Mar 2025

CRISPY FISH SANDWICH

White Alaskan F‘ lock with crispy panko ealure vild-caught Alaskan pollock
breading coated with our triple pepper Cris p__—[ ied panko breading,
glaze ar |:| topped with sweel tartar served with dill tartar sauce, crinkle-cut
1y pickles on a ckles, lettuce, and American cheese on a

Our crispy fish filet topped with iceberg
ettuce and tartar sauce tor a boatload of
flavor between toasted sesame seed buns.

#~’ Returning ltem = Returning Item = Returning Item

VALUE:72% A VALUE: 71% VALUE: 63%
1, 0.0.0.6.¢ i;’"'@; 1, 6.0.0.6.¢ 1, 6.0.0.6.¢
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VALUE - BY THE NUMBERS - $5.00

KING'S HAWAIIAN FISH DELUXE
SANDWICH GIANT FISH SANDWICH & FRIES

Alaska Flounder filet marinate _]| 1 our
L|| 1ana herbs and crispy co: '.|:;,I ed lc
 fillet .~*1 cheese, golden brown J'IH' on
I"r-u_._. j et omato and tartar sauce buttery brioche bun with i:u:Jrr~.':_-:. =]
on a toaste l"l._] Hawaiian roll pickles in between.
&y Returning ltem ‘."_.."' Returning ltem © Limited Time Offer

VALUE: 57% ===  VALUE:58% gw: VALUE: 69% =

ok sw ok kK *okk Kk
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i S8.00

NORTHWOODS WALLEYE
SANDWICH

Mar 2025

WILD ALASKAN PACIFIC COD

BIG & CRISPY FISH SANDWICH
SANDWICH

S special ta rtar sauce and shredded

Breaded and fried Pacific cod, lettuce, and

Get hooked on our Big & Crispy Fish
ettuce on a hightly buttered, toasted hoagie
tartare sauce on a bun i

sandwich with lettuce, pickles, and tartar
sauce on a fresh bun.

© Limited Time Offer =~ Returning ltem

# New ltem
VALUE: 4 2% - VALUE:53% —— VALUE: 4 8%
.*_*_* _ ;'L-:j ..___.__f*** _ Eﬁ*ﬂ _***
= | @DATASS__:M!AL
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VALUE - BY THE NUMBERS - Over $9.00

VALUE: 3 1%
* %

ST | © Limited Time Offer A
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64%

OF CONSUMERS ARE
LOOKING FORWARD TO
NEW FOOD & BEVERAGE
TRENDS IN 2026
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LONG JOHN
SILVER'S

Oct 2025 $2.99 Aug 2025 $6.00

Oct 2025 $2.99 o
g John S SWEETTHAICHILICHICKEN 2 PC CHICKEN BASKET May 2025 $6.00

BAJA CHICKEN WRAP WRAP g John S
$6 FISH AND CHICKEN BASKET

Savor two pieces of crispy, all-white meat

Hand-battered chicken topped with Hand-batlered chicken topped with chicken — hand-battered in Long John

coleslaw, our signature Crumblies® coleslaw, our signature Crumblies® Silver's signature batter and fried to One piece of our classic battered fish and
brought together with our Baja sauce, brought together with sweet Thai chili perfection. They are perfectly paired with one crunchy chicken tender, served with an
wrapped in a soft tortilla. sauce, wrapped in a soft tortilla. waffle fries and two hushpuppies. individual side, and two hushpuppies.

© Limited Time Offer © Limited Time Offer © Limited Time Offer © Limited Time Offer
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WHY DON'T WE SEE MORE SEAFOOD WRAPS?

~ e
Fehb 2018
= R0 NLE

Jan 2022

EUFFALG SH RIMP WRAP

WONTON SHRIMP WRAP
CAJUN SHRIMP WRAP

A returning favonte, this item inc
crispy buffalo popcorn shrimp in a wi
[lour tortilla wat [tuce, tomato, cheaada

yned shrimp, dirty rice, Creole sauc ur hnrnn—-

Y -

me ginger dressing, all in ; Ranch c I"U—'J cheese :|r|~L sing. We -
tomato wrap, and served with fries. with your choice of one side.

© Limited Time Offer [ ] %’ Returning ltem hE

“I"H.J._.dr -J‘u:-lzflz, romaine lett
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LONG JOHN
SILVER'S

Aug 2025 $6.00

s nkhe Elha
W 20T ¥

: i Aug 2025 $4.00

6 PCSHRIMP BASKET e g et Feb 2025 $6.00
Wi SRR Feb 2025 $6.00

6 PC GRILLED SHRIMP BASKET

ong John Silver's $6 POPCORN SHRIMP BASKET
$6 BATTERED SHRIMP BASKET

Revel in the crunchy delight of six shrimp,
hand-battered in Long John Silver's

signature batter and fried to perfection. Indulge in a seafood delight with our grilled s

This flavorful dish is paired with your shrimp basket, featuring six succulent ' Dive into the deliciousness of popcorn
choice of one individual side and two grilled shrimp served on a bed of rice. Six hand-battered shrimp with one side shrimp, accompanied by your choice of one
hushpuppies. and two hushpuppies. individual side and two hushpuppies.

© Limited Time Offer © Limited Time Offer =~ Returning ltem
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LONG JOHN
SILVER'S

6 PCSHRIMP BASKET

Feb 2025 $6.00

$6 COCONUT SHRIMP BASKET

Six sweel, crispy coconut shrimp served
with one individual side and two
hushpuppies—bringing a tropical twist to
classic seafood.

@ Limited Time Offer

KET

$6 POPCORN SHRIMP BASKET

@ DATASSENTIAL



TOP FLAVORS

Within Shrimp Dishes
Garlic 45.7%
Lemon 21.4%
Avocado 21.2%
Cilantro 19.2%
Butter 19.0%
Lime 14.4%

Coconut 13.9%

Curry 13.9%

@ DATASSENTIAL



TRENDING FLAVORS

Within Shrim p Dishes

Panang

Green Curry
Chili Flakes
Red Curry
Thai Basil
Bang Bang
Vodka Sauce

Sweet Soy

Chili Garlic

@ DATASSENTIAL
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CHICKEN CHAINS +200

KFC

Chick-fil-A
Popeye’s
Zaxby's

Raising Cane's
Bojangles’
Church's Chicken
Champs Chicken
Chicken Express
Golden Chick
Slim Chicken

SHRIMP

SHRIMP

SHRIMP

=l
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Love/

SUSHI Like It
Total US 45%
Gen/Z 55%
Millennials 52%
Gen X 43%

Boomers

31%




Love/

SUSHI Like It
Total US 77%
Gen/Z 80%
Millennials 80%
Gen X 74%

Boomers

72%




TOP 4 SEAFOOD RESTAURANTS
(Based on Units)

CA

S LONG JOHN %0“[
’4 RED LOBSTER SILVER§ <)V

529 517 483 166
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Pick Your Favorite Catch!

"Order By 1 or 2 Clusters!
Snow Crab Cluster | Dungeness Crab Cluster | Clams
*Order By 1/2 Pound or Full Pound!

Crawfish Black Mussels | New Zealand Mussels Scallops | Shrimp (Head=on) | Shrimp (Head-off) | Blue Crab (Seasonal) = Lobster Tail
Whole Lobster King Crab Legs

e & )

[ ] e
Pick Your Pick Your Be Extra! Add All
. R B
Sauce! Spice Level! The Fixin’s
Plain | Dry (Old bay only) | Original Cajun Mild | Spicy | Fire Potatoes (3) | Sausage Corn on the cob
Garlic Butter = Seasoned Garlic Butter {3) | Hard-Boiled Eggs {2) | Broccoli
Lemon Pepper | Hook & Reel Special MNeoodles | Ramen MNoodle | Rice on the

2o JRATASSENTIAL




CRAFTY CRAB

SEAFO00




#®2 MASINS &pbster Rotts 35 Units — Grew 9 Units
MASON'S FAMUEU]BSTER ROLLS

CLASSIC LOBSTER ROLL CONNECTICUT ROLL LOBSTER SALAD ROLL

Served chilled with mayo and lemon Served warm, tossed in butter Served chilled tossed in celery, mayo &
butter lermnon dressing




#®2 MASINS &tster Rotw 35 Units — Grew 9 Units

CLASSIC LOBSTER ROLL CONNECTICUT ROLL LOBSTER SALAD ROLL
Served chilled with mayo and lemon Served warm, tossed in butter Served chilled tossed in celery, mayo &
butter lernon dressing

(2
@i
LOBSTER BLT ROLL SHRIMP ROLL THE BAR HARBOR
Lobster, bacon, lettuce, tomato Jumbo shrimp tossed in mayo, celery Your choice of lobster roll with 50%
& lemon more Jobster meat, including lobster

tail



29 Units
+6 Units
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CONSUMER PERSPECTIVE

What Is The Most Important
Aspect Of Dining Out?

5 9 (y it is most important to enjoy the
O experience
p

3 2 % it is most important to save money

9 % it is most important to save time

@ DATAS

g,

v
SENTIAL



LITTLE TREAT
CULTURE

@ DATASSENTIAL




LITTLE TREAT
CULTURE GOES
HAND-IN-HAND WITH
RISING NEED FOR
INDULGENCE

897% 37%

OF CONSUMERS OF CONSUMERS
INDULGE IN AFOOD INDULGE IN AFOOD
OR BEVERAGE AT OR BEVERAGE AT
LEASTONCE A WEEK LEASTONCE A DAY

l@ DATASSENTIAL



of consum ers are aware of the term
“little treat culture,” particularly Gen Z
(63%)and Millennials (53%).

@ DATASSENTIAL




DATASSENTIAL ‘ SNAP

PICKLE

INCEPTION

ADOPTION

@ O

PROLIFE

RATION  UBIQUITY

2015 2016 2017 2018

2019 2020 2021

2022 2023

2024

Menucast

AlI-POWERED PREDICTIONS

2025 2026 2027 2028 2029

fut

|
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PICKLE LTOs

DILL PICKLE MCSHAKER™ FRIES

FRIED PICKLE TACO

CHILLED PICKLE LEMONADE
PICKLEWICH
DILL PICKLE RANCH PIZZA

] iavpT pEpe r
@ Limited Time Odfer

M Inbramded P1: W% *

Unbranded P 0% Unbiramded P1: 5% Uinbranded P 1
FLANSE Brarded PH J0% & FEs Brarsded P4 3% = FLEES Brarsded FI; 4% =

Brarded P1 &0% FLOmS Branded P1: &7 & & &

U b e B 43 Uniguand&h; & h 59 U i il 7 33 U i il G5 I B Uniguaness: o 32
F nily: 1 L HEy w&d Freqissnicy: 1B% &= & ® Fregisshcy: 15% * -"E:IH'M':.‘ e waa

2:lly mppeal - AN S WERE el e

e

@ Limited Time Dffer @ Limited Time Offer

i Limited Time Offer

@ Limited Time Offer F
Undiarded P1: 30

0 DR

Dwarer: 45% = = ® e il Dwaree: &7 Lemw el vl iad Drared

Dwarer: 57 spii iy mppeal hrdm: oI *w e wpetally appmal
¥ ] L TE® Value 2%

@ DATASSCNTIAL




- B
THESE AREKETG
S

@ DATASSENTIAL



Seafood LTOs have stalled /

Consumers are b*f'emg cautious mﬁlow 4ho%
spend theirfood dollars =

but that does not mean seafood can’t be
a value item

unities for Seafood at Chicken
) hat else? Mexican?
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Don’t Miss Our 2026 State ofthe Menu

Discover standout menu items,emerging trends and rising.
foods, flavors,and ingredients for the yearahead. This webinar
is part ofa monthly series and is the best dlalogue in food and
beverage.Save your seat today!

DATASSENTIALCOM/GSMC2026 X’f“




	Slide Number 1
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Slide Number 12
	Slide Number 13
	Slide Number 14
	Slide Number 15
	Slide Number 16
	Slide Number 17
	Slide Number 18
	Slide Number 19
	Slide Number 20
	Slide Number 21
	Slide Number 22
	Slide Number 23
	Slide Number 24
	Slide Number 25
	Slide Number 26
	Slide Number 27
	Slide Number 28
	Slide Number 29
	TOP FLAVORS
	TRENDING FLAVORS
	Slide Number 32
	Slide Number 33
	Slide Number 34
	Slide Number 35
	Slide Number 36
	Slide Number 37
	Slide Number 38
	Slide Number 39
	Slide Number 40
	Slide Number 41
	Slide Number 42
	Slide Number 43
	Slide Number 44
	Slide Number 45
	Slide Number 46
	Slide Number 47
	Slide Number 48
	Slide Number 49
	Slide Number 50
	Slide Number 51
	Slide Number 52
	Slide Number 53
	Slide Number 54
	Slide Number 55
	Slide Number 56

