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founded 1828  

by Franz Bruch  

“value for money and 

solid service” 

2015: 

“more quality of life for more 

people, good products, 

regional variety” 

(Thomas Bruch) 
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Germany 

•  46 hypermarkets 

•  90 DIY-

superstores 

•    8 electronic 

stores 

 

Czech republic 

•  15 hypermarkets     

          with DIY-                   

          superstores 

 

 Russia 

•   12  

hypermarkets  

              

Luxemburg 

•  2 DIY-
superstores 

 

> 45.000 people  

> 7,0 b € 

turnover 

 

GLOBUS group 2017 
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GLOBUS group 

Newest GLOBUS hypermarket at Rüsselsheim (opened 

Sep 9th 2016) 
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retail ranking Germany 2017 

the big 5 

> 182 b € 

turnover 

> 75% 

marketshare 
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- any trends visible 

 

- by product/species ? 

 

- by product/processing variations ? 

 

- lasting effects of etoxyquin news 2016 ? 

 

- certificates - influencing buying behaviour ? 

 

- by price ? 

 

new products in the market 

  

1. trends for seafood consumption in Germany with salmon as the focus point 
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fish consumption per head in different countries 
Fisch-Informationszentrum 2016 

fish consumption - countrywise 



fish consumption in Germany – any trend ? 
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consumption (catch weight) per head in 

Germany  
Fisch-Informationszentrum 2016 



Consumption of fish in Germany – the big 5 
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salmon 

 

alaska 

pollock 

 

herring 

 

tuna 

 

trout 
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Consumption of salmon in Germany – trends 

NSC seafood study Germany 2014  

species by 

preference 

 

 

salmon  26 

% 

 

shrimps 12 

% 

 

 

 

 

saithe/polla

ck 10 % 

 

tuna 9 % 
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Consumption of salmon in Germany – trends 

NSC seafood study Germany 2014  

main reasons for low seafood consumption in Germany 

fresh?     not tasty   difficult   no good price- 

     for everyboy   to find   worth-relation 
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Consumption of salmon in Germany – trends 

source: NSC 2016   
source: greenpeace 12/2016   
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Consumption of salmon in Germany – trends 

certified standards - drivers for buying decisions 

and consumption? 

  

  

 

?  
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Consumption of salmon in Germany – situation 
today 

+  +
  

?  

how much consumers are willing to pay for 

good food?  
are customers 

disappearing?  

?  
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Consumption of salmon in Germany – situation today 

sales prices August 2017 (examples) 

- fresh salmon (or Fjord trout) fillet (skin on, boneless): 

   15,90 - 29,90 €/kg at fish counters (retail price promo – normal) 

   15,60 - 16,80 €/kg MAP-packaged (discount) 

 - cold smoked salmon slices 

   4,29 €/200g (discount)   21,45 €/kg 

   5,49 €/100g (brand product)  54,90 €/kg 

       understandable? 

 worth of a healthy product ? 
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Consumption of salmon in Germany – situation today 

        frozen salmon: from farmed to wild 

22,40 – 27,30 €/kg                    8,00 – 16,00 

€/kg   

 

… driven by price 
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Consumption of salmon in Germany – situation today 

consequences 

- consumer‘s price elasticity limited, price limits are reached 

- consumption, volumes decreasing (2016 10%, 2017 6% ?) 

- retail margins squeezed, looking for alternatives 

- discount: salmon share low, differentiation by availability of fresh fish at low price  

worth and money burned along the chain 

uncertainty of consumers towards worth of the product 

loosing profit: relative effect, loosing buyers & confidence: long lasting  
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Consumption of salmon in Germany – situation today 

another look into the 

business  

….understandable for seafood buyers 

in Europe?  
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chilled products in the shelf   

smoked salmon  

- still 

dominating 

the shelf 

 but 

- trend            

from big 

packs   to 

small packs

  

  

Consumption of salmon in Germany - trends 
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Consumption of salmon in Germany – alternatives  

smoked mackerel fillets – no real alternative but 

complementary convenience  
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Consumption of salmon in Germany - alternatives 

fresh Cobia from Panama at Globus 

– interesting & healthy alternative   
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Consumption of salmon in Germany - alternatives 

salmon from Scotland – differentiation by transparency of origin and 

certification  

Globus fish counters 

2017  
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Consumption of salmon in Germany - alternatives 

GLOBUS Sushi bars  

value adding and competence by own 

production 

- more modern 

- less salmon  

more ultra fresh ideas for own production 

-   ceviche 

- poke 

- … 
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Consumption of salmon in Germany – perspectives in the (near) 
future  

- consumer behaviour not changing rapidly but steadily 

 

- low consumption sustaining, no growth at the horizon 

 

- retail looking for & workíng on product alternatives/changes 

 

- buying cooperations/alliances of retailers in Europe ? 

 

- own production of big players? (land based salmon farming)   
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Consumption of salmon in Germany – perspectives, outlook  

- own production of big players?    

  EDEKA        LIDL 

 - juice plant       - icecream plant (100 M € invest) 

 - apple farm       - production of chocolate  and 

 - dairy (cooperation)        baked goods 

 
Lebensmittelzeitung online August 11th 2017 



Consumption of salmon in Germany 
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Thank you for your participation and 

commitment! 


