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Norwegian seafood exports - Top 15 by value 2023
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Volume and value development – species to Japan
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Norwegian seafood exports to Japan

Volume 23/22:         +19%

Value 23/22:            +12%

Volume 22/21:            -7%

Value 22/21:                1%
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Volume and value development – species to South Korea
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Norwegian seafood exports to South Korea

Volume 23/22:               0%

Value 23/22:              +18%

Volume 22/21:            -20%

Value 22/11:                +7%
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