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OUR APPROACH FZl M&F

2026: one programme across the full journey
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INCREASE VISIBILITY CREATE EXPERIENCE ENABLE PURCHASE STRENGTHEN PARTNERSHIP
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PR, digital, social and origin Ambassadors, creators, Retail, e-commerce and Industry seminars, government
storytelling restaurants, fairs and sampling delivery platforms dialogue and market insight
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Make Norwegian origin easier to recognize, experience and choose in
539 the channels Koreans use every day.
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2026 HIGHLIGHTS 2026 &2 &5

Activities in Kor ea this year
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Salmon: everyday relevance

Norwegian Salmon Week

Restaurant collaboration

Salmon ambassadors and creators
Digital, retail and e-commerce activation
Seafood from Norway won Korea’s 2026
Brand of the Year
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Mackerel: origin and
versatility

Influencer and recipe content
Retail and e-commerce activation
Media engagement on supply and
quality

Industry engagement

Seafood Seminarin Seoul and Busan
Seoul Food Show
Seafood academy
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AWARDS AND RECOGNITION 4 % Ma}

Brand of the Year 2026: two category awards
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BRAND Consumer-voted recognition
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Direct consumer votes recognized Seafood from Norway (Imported
Seafood) and “Norwegian Salmon is Always Right” (Gourmet Culture
Campaign

Sep 1, 2026 | The Shilla Seoul

TiE 22, =2 0] HO &= AL

’

Over a decade in Korea. The SfN mark helps shoppers identify Norwegian
seafood on packaging and across retail channels.
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Campaign in its fifth year. Norwegian Salmon Week, consumer
ambassadors and food-truck activations bring salmon into everyday life.
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Norwegian salmon comes to life at Kurly Food Festa
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Kurly Food Festa Z 2| & I AE}

17-20 December 2026 20264 128 17 ~ 20

In collaboration with chef Kim Hoyoon
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A four-day food discovery experience at the Seafood from
Norway booth, bringing Norwegian salmon’s quality and

versatility to life through cooking and tasting. Earlier Seafood from Norway collaboration
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Planned programme: chef recipe videos before the event, live cooking and tastings at the Festa, then social content and e-commerce
inspiration for meals at home.
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WEEK 3, 2027

Next milestone: welcoming the 25,000th mackerel container
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, Indicative arrival in week 3. Container opening and cold-chain

story, subject to final vessel and port schedule.

Containers of Norwegian mackerel 19 MM Z= QI3 o . ME 93 gl 310t QX off [t ZAE| 0| 7HE
A milestone in the Norway-Korea partnership BALRL ZEXN 2 =& A8 270 T o

L 29|0] 150f ZH|0|
L 290|-3t= 318 20| F2 O|HE Engagement &0

Event with importers, retailers, media and institutional partners;
mackerel tasting and origin storytelling.
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A journey consumers can follow 2H|Xte} &tH|st= ofd
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| Mars Fi1Mm] o T Content from Norway to Korea: inspection, sealing, shipment

il
wppy tracking, arrival and the Korean table.
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Celebrate the partnership, demonstrate transparency and
renew attention around Norwegian mackerel.
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AWARENESS AND PREFERENCE
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Norwegian seafood origin and the SfN mark
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76% 75%
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SfN mark awareness
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Origin preference
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Origin awareness
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SfN mark awareness
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Origin preference
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