»

", ‘.“*l‘ .‘f’
i (.

o ?}n,. \

Wakiis MY 45\?‘%@“"‘
. e Ly
W4 ‘Lv

h’ﬁh\, i




2025'3 =8 OfA|OF AT L 20| O] =F 2= (WFE)

Fresh Salmon Export (WFE) to Key Asian Markets 2025
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Korea strengthens its position as Asia’s second-largest fresh Norwegian
salmon market
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Fresh Norwegian salmon exports to Korea have increased more than tenfold since 2010
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Between 2009 and 2024, meat consumption increased by 52%, while fish
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Korea’s Atlantic salmon market reached 46,000 MT in 2025, with frozen‘products gaining
share.
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2025 CHAM F A0 ST 46,000
Atlantic Salmon Supply (2025): 46 000 MT

Source: Korea Trade Statistics, Korea Agro-Fisheries Food Export Support Information
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mon market on track to reach 42,000 MT in 2026
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Fresh Atlantic Salmon Supply by Country (2025)
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Norway remains overwhelmingly dominant, accounting for around 97% of fresh Atlantic salmon

imports in 2025
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Fresh Atlantic Salmon Supply by Country (2026, Jan-Sep)
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Canada and Chile each account for 2% of the market so far this year.
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Chile and Canada’s Fresh Salmon Development in Korea
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In 2026, fillets now make up about 36% of
fresh Norwegian salmon imports — nearly 15%
double the 2019 share
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Salmon specialty chains are gaining more shares in the
HORECA sector due to the increase in number of restaurants
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Japanese Restaurants in Korea
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Source: Ministry of Agriculture, Forestry and Fisheries of Japan (MAFF), ”App*
Japanese Restaurants Overseas by Country/Region,” 2025 =
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Salmon Specialty Chains — A Growing HORECA Segment
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Fast-growing casual chains are making salmon an
everyday meal for younger Korean consumers

Of M2 ZAUKLO| = - A FBHE 9|4 A|To| T2 1

- - — -

%3]
upe
o]

BauaE T A




T 22+0l 4| B H2H
Online Food Delivery Transaction Value in Korea
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Fresh Salmon Product Breakdown in Retail (2026)
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Fresh consumption remains dominant, but cooked and smoked uses are growing
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Weight of Salmon in Sashimi Sector in Retail
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AAL: 71 8™t Hold

Company A: focuses on competitive pricing and convenience

BAL: M E &F 48

Company B: emphasizes carefully selected products
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Company C: provides a marketplace where specialist sellers can reach consumers directly.
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Fresh Salmon Export (WFE) to Key Asian Markets 2026 (Jan-Oct)
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Korea maintain its position in 2026
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China:

Online channels
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Online Channels

Taking fresh salmon
to every corner of China

Mobile Apps
& E-commerce

1.L Q Online

Marketplaces

Cold-chain
Home Delivery

@ ONLINE DISTRIBUTION

ENABLES NATIONWIDE
REACH ACROSS CHINA

Fresh salmon, delivered everywhere.
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Thailand: Fresh Salmon Available in Many Channels
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Thailand: Salmon is the in each Channel
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Live and Frozen King Crab
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The same species group serves two very different Korean markets

Zt Z1 384 / LIVE KING CRAB

A7t 2k 3 500 - 4,500
=8 gt AH|XF A G

~3,500-4,500 MT/year
Mainstream consumer market

LU= Z13 2 / FROZEN KING CRAB
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~60-80 MT domestic consumption / year
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Domestic demand is highly concentrated in premium hotel buffets
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Premium hotel buffets

~75-85%
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Other foodservice
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Retail

~1-3%

NORWEGIAN
SEAFOOD COUNCIL




g HS A3 A& Hlw
Live and Frozen Snow Crab

Hl=ot =8 20 535 2 kl= =AY
Similar import volumes, but two very different markets

2t AL 23 (Live crab) 'HE AL 233 (Frozen crab)
=L &H| 96% - M= 4% =L 2H| 20% - | += 80%
96% domestic - 4% re-exported 20% domestic - 80% re-exported

~8,400 MT ~7,800 MT

2L At eSS
Consumed in Korea Re-exported

NORWEGIAN

SEAFOOD COUNCIL Source: Korea Customs Service trade statistics (2025), rounded.
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Consumption by End Channel
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Around 86% of domestic consumption is HORECA, led by
wedding and banquet catering
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Domestic

~1,500 MT

meE AY m o & Sl oA Bl
Wedding & banquet catering Hotel & restaurant buffets
=22pol Of & R 240l O & Offline retail
Online retail
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